	Year 12 Term 3-5 BTEC Business
	In Business and Economics our mission is to stimulate and challenge our students to excel and provide a desire for lifelong learning and pursue careers in the world of Business and Economics.

	Enquiry Questions: Is Primarks’ marketing Campaign Unique?

	Unit title: Unit 2: Developing a marketing campaign
By the end of this unit learners will have an insight into how important marketing is to business. It will enable you to make an informed choice as to whether you want to specialise in marketing in employment, training or higher education.


	Knowledge
Students will know about…
	Application/Skills
Students will be able to…
	Vocabulary

(Tier 2 and 3)
	Home Learning
	Assessment
	Extra Resources

Extended Reading
	Cultural Capital



	1. Developing a rationale
2. Planning a market campaign activity
3. Marketing mix
4. The marketing campaign 
5. Appropriateness of marketing campaign

	 Organise work and folders

Manage their time to meet deadlines

Plan a campaign from case study information
Follow instructions 
Communicate their ideas and answers effectively in presentations making recommendation
Analyse different campaigns
Read, interpret marketing data

Record marketing data


	Rationale
Product life cycle

SWOT
PESTLE

Competitor analysis

Product development

Sponsorship

Guerrilla marketing 

Skimming

Distribution channels

Product placement

Digital marketing

Budget


	Mini case studies of marketing campaigns

	Externally assessed unit Early May 2021 

Pre-released case study
Key terms tests 

Mini case studies 

End of topic test 

End of term test


	Tutor2u

The Economist 

Business Review 

The Independent

A level business books

Linked units notes 1,3, 4,5,6 & 8 

	Guest speaker TBC
https://www.campaignlive.co.uk/


	
	
	
	
	
	
	


